Parliament 1997 Offensive Mailings 


Audience Selection & Segmentation 
1997 June Offensive & Menthol Mailings 

April 11,1997 
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Parliament’s Audience Universes 


• Parliament delivers 3 separate types of mailings to 4 distinct 
audience universes as follows: 

Defensive Mailing Universes 

• All Smokers on Database, Parliament = Regular Brand Reported 

• Competitive Previous Responders to Coupon and/or Continuity * 

Offensive (“Blue”) & Menthol (“Green”) Mailing Universes 

• Competitive Smokers with Reported Parliament Interest 

- Consideration Set/Share of Purchase mentions 

- Parliament reported as Previous Brand 

- Party Zone Only responders 

• Other Competitive Smokers with potential interest (Kings/100s;Light/Ultra) 


Note*: Menthol responders being included in June “Blue” & “Green” mailings. Thereafter will be included 
in new creative version of Defensive mailings 
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Proposed Audience Segmentation 



























Summary, Recommended “Blue” Audience 


Other Key 



Reaion 1 

Florida 

Markets 

Total 

Smokers with Reported Interest* 




50.716 

• New/Recently Switched 


n/a 


16,611 

• Other “Remaining” Smokers 




34,105 

Other Comoetitive Smokers 

52.828 

10.485 

24.793 

88.106 

• New/Recently Switched 

25,767 

6,631 

17,509 

49,907 

• Other “Remaining” Smokers 

27,061 

3,854 

7,284 

38,199 

Total Mailing 




138,822 


Note*: Interest = Consideration Set/Previous Brand mentions or Party Zone-Only response 
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Coupon Scoring, “Blue” 
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Competitive w/ Reported Interest 

• Consideration Set 

• Previous Brand 

• Non-PM Party Zone Responders 


Decile 
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<0-12 mos.) 
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Subtotal 


1.45T 
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29,054 

30,749 

Total 

_6.4*2 

_n.i.n 

_illL 

62.955 

_22J.76. 


Other Competitive. Region 1 
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NEW 

SWITCHED 

OTHER 

ALL 

REMAINING 

TOTAL 

Decile 

1 

(0-12 mos.) 

(0-12 mos.) 

Survey, 



-2A&: 
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22.124 

2 
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Source: https://www.industrydocuments.ucsf.edu/docs/xjdm0004 















Coupon Scoring, “Blue”, continued 



Other Competitive. Florida 


Competitive. Other Key 
Trade Areas 
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Decile 

NEW 

(0-12 mos.) 

SWITCHED 

(0-12 mos.) 

OTHER 
RESPONDERS 
Survey, 
Sweeps, etc. 

ALL 

REMAINING 

TOTAE 

1 

34b 

b T3K5 

j" 1 


2,926 

2 

3 

! 242 ! 

■ V' !.{*£ 

! 

1 

. x> 

■ -U. ■ 

l 3.814 

4.036 

4 
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0 

3,077 

4.048 
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: m. 
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Q 


4.939 

Subtotal 


4,364 

1 

13,131 

19,763 

6 
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0 

4.042 

5,234 

7 
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0 

4,022 
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5,379 
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0 

5.335 

5,456 

10 
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11 
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5.161 

Subtotal 

1.079 

1.355 

0 

23.564 

25.998 

Total 

3.346 

5.719 

1 

36.695 

45.761 


Decile 

NEW 

(rt-12 mos.) 

SWITCHED 

(0-12 mos.) 

OTHER 
RESPONDERS 
Survey, 
Swerm. etc. 

ALL 

REMAINING 

TOTAL 

I 

"3.887 


i\ 

7,284 

16,304 


‘ ' l,M2 ' 
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Q 
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Subtotal 

13 1 6 
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0 

66,291 

104,217 

6 

4.669 

3.485 

0 

18,299 

26.453 

7 
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2.694 

0 

22.081 

27.909 
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1.901 

0 

27,444 

29.619 

9 

9 

921 

0 

31,308 

32.238 

10 

tt 

434 

0 

18.248 

38:682 

Subtotal 

8.086 

9.435 

0 

137.380 

154.901 

Total 

21.532 

33.915 

0 

203.671 

259.118 
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Summary, Recommended “Green” Audience 

Competitive Menthol Previous Responders* 23.651 

• Non-PM Competitive 21,542 

• PM Responders (0-12 mos. only) 2,109 

Competitive Smokers with Reported Parliament interest 20.266 

• New/Recently Switched 8,873 

• Other “Remaining” 11,393 

Other Competitive Smokers. Kent. Salem. Newport. Kool 77.798 

• New/Recently Switched 27,359 

• Other “Remaining” 50,439 

Total Mailing 121,715 

Note* : These smokers will be included in Defensive mailings in future 
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Competitive Menthol Previous Responder Scoring 



Non-PM Responders 


Decile 

RESPONDERS 

TOTAl. 

Gift Only 

Gift a ml Coupon 

Coupon Only 


0-12 

Months 

13-24 

Months 

0-12 

Months 

13-24 
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PM Responders 
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Decile 

RESPONDERS 

TOTAL 

Gift Onlv 

Gift and Coupon 

Coiinon Onlv 


042 

Mnmhft 

13-24 

Months 

042 

Months 

13-24 

Months 

0-12 

Months 

13-24 

Months 

1 


7 


6 
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58 

2,110 

7 


3 


3 


29 

758 

3 

. 5 

2 

; 3 

0 
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33 
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4 
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2 

1 

1 
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5 
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0 

48 
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68 
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18 

8 
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0 

>1 
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6 
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0 

0 

0 

0 

10 


0 
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1 

] 

3 

Total 


15 

2.S« 

11 

2.021 

104 

3.4S2 
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Other Competitive Scoring, “Green” 


Competitive. Reported Interest 

• Consideration Set 

• Previous Brand 

• Non-PM Party Zone Responders (survey) 


Decile 

NEW 

(0-12 mos.) 

SWITCHED 

(0-12 mos.) 

OTHER 

RESPONDERS 

Sui'vey, 

pt<\ 

ALL 

REMAINING 

TOTAL 

1 
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Other Competitive Menthol Smokers . 

Kent, Salem, Newport, Kool 
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Decile 

NEW 

(0-12 mos.) 

SWITCHED 

(0-12 mos.) 
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RESPONDERS 

ALL 

REMAINING 

TOTAL 
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